
FRIEND

Market Bulletin Celebrates 
25 Years of Sales Service

/^OUIDNT run my farm with- 
V^ out the Bulletin . . . sold 
more cattle through the Bulletin 
loan any other medium .... 
sent my daughter through col- 
ipge by selling flowers through 

hbe Market Bulletin ... all the 
[medicines and first-aid remedies 
in our home have been bought, 
through the years, from items 

|»old through the Bulletin . . .
These are just a few of the 

(thousands of comments sent to 
State Department of Agri- 

Iture, extolling the value and 
Ivirtues of the weekly South 

>lina Market Bulletin, cele- 
iting its 25tn anniversary this 
itfa.

The Bulletin performs varied 
srvices; one elderly couple 

tdopted a young orphan girl 
»ey had hired to work on the 

liarm. One number of the House 
(of Representntives, speaking on 
Ithe House floor, told the story 

how be had a piece of farm 
ichinery that he no longer 

led, advertised in the Bufle- 
i, and sold it to his next door 

[neighbor.
And then there was the time 

[someone wanted to put an ad in 
the Bulletin offering to swap 

la bathtub for something useful, 
(There was the lady who bought 
|some goats and was confused 
I because they fainted when an 
[airplane passed overhead. And 
[there was the widower who sub- 

litted this notice: "A middle 
[age widower has a place for a 
[hard working girl in farm home, 
[matrimony considered."

The Bulletin bas, In fact, been 
I tried as a medium lor a love- 

>rn column, according to Ag- 
[riculture Commissioner William 

Harrelson. Although these no- 
[tices are always returned, one 
Mid slip through some years ago. 
One day, wvcral years after 
wards, a couple visited the De- 

jpartment of Agriculture, proud 
ly presenting a young child as a 
credit to the influence of the 
Bulletin.

By TOM WALKER______^
]KTBulletin marked 1,300 con-*"***8 be«ri conducted at  emaf 

finuous weeks of delivery to i Periods in the year lo cover 
every Post Office and every ru- spring-summer and tall-winter 
ral route in South Carolina.

Actually, t»ie Bulletin is over 
25 years old, Mr. Harrclson 
pointed out, but it had been dis 
continued because of lack of 
funds. Republished in April, 1934, 
(he Bulletin has been delivered 
weekly, without a single inter 
ruption for 25 years. 

It has grown continuously in

[that guarter<entury: starting in 
13934 with a mailing list of 25,- 
j 000, the list has grown to 104,- 
  000, and weekly requests for the 
! Bulletin average about 250 for 
i new subscriptions.

The April, 1934, issue had 36
advertisements. The regular four- 
page issue of today averages
about 450 nonces of "want" or
"lor sale." This totals 23,400
notices per year. Commissioner
Harrelson pointed out that the
ads submitted weekly always
exceed the space, and about 12
times a year the Department of
Agriculture must publish an
eight-page double issue Bulletin.
The 12 double issues with the 52
regular issue* represent, in ad
material, approximately 30,000 
notices annually. 

SEVEN MILLION ANNl AL 
BALES

Quite fabulous is a business 
with annual sales of approxi 
mately J7 million, with a cost 
of only threti-fourths of one per

  cent lo conduct the sales, Mr.
1 Harrelson said. "Fifty-two times 

u year the Market Bulletin is
mailed to 432 Post Offices in 
South Carolina, and 743 rural 
routes from these Post Offices. 

"This is t!ti» bulk of the mail 
ing," the Commissioner went on, 
"but the Bulletin is also dis 
tributed through 605 out-of-state 
Post Offices, making a total of

TWENTY-FIVE YEARS 
8KRV1CE

1,037. If jw? can believe every-

sales. A confidential request is 
submitted to all advertisers for| 
a certain Bulletin, Mr. Harrel4 
son explained. The Information P 
is totalled tor that Bulletin and/ 
becomes ths average for the' 
period.  

This same average is deter- [ 
mined lor another period and; 
the year's fctaf is established.] 
"Admittedly an approximation/'|

said,
"the figures are reasonably true 
and the records reveal about J7 ; 
million dollars in produce, equip- j 
ment, farm lands, cattle, poul 
try, seed and other items, are 
sold througn the Bulletin an 
nually."

This represents an increase of 
two million dollars over the
figures of 10 years ago. Sales! 
vary from one dollar for a ship- ! 
ment of flowers to $80,000 for a 
cattle sale. "Livestock produc 
ers say the box sales on the 
front pages of the Bulletin are 
responsible for more buyers than 
any other advertising medium," 
the Commissioner said.

GOVERNING BULKS
Most of the rules governing 

the publication of the Market 
Bulletin stem from Postal regu 
lations and apply not only lo 
ihe South Carolina weekly, but 
to all state bulletins. Some rules 
ere imposed by the Department 
of Agriculture, though. These 
Include: a subscriber must per 
sonally request to be placed on 
the mailing list, advertisers must 
practice fair dealings or be de 
nied the services of the Bulletin 
end advertisements will appear 
in the order in which they are 
received.

"It might be wise to say that 
the Department cannot guaran 
tee the advertiser that his notice 
will in every is-

thing said or written^ then 104-' 6ue -" Comrmsisoner Harrelson 
000 people put out the 'welcome' went on' "™* te a tw -P|^Pc** 
mat every Thursday /or their mte: ****** to B*ve everybody a 
Market Bulletin." chance and second, if the item

_ . . To determine actual sales j, ^ through first notices, the 
The April 23 issue of the Mar-1 through the Bulletin, a survey ^ , * ^----             ~       -T--Z  ' «""vcy cnhc/miirnf nohCC WOUld bf!

wasted/*
Postal regulations also govern 

the type of mate rial admissible. 
Basically, the Bulletin material ' 
must pertain to farming. "Trac 
tors and farm trailers are okay," 
Mr. Harrelsun said, "but auto 
mobile and bouse trailers are not 
permitted. Tractor parts  yes; 
but not automobile parts; farm 
equipment  yes; but not house 
hold furniture and appliances." 
Farm help, either male or fe 
male, may be advertised for, but 
no domestic help.

The list of "cannot publish" Is 
long, the Commissioner pointed 
out, but U definitely carries out 
instructions from Postal authori 
ties. Prohibited ads still come 
Sn, though, and have to be re 
turned. "Sometimes a party 
feels alighted, but rules are 
rules and must be kept. Ac 
tually, it takes less time and 
less cost to publish an ad than , 
it does to return it and explain 
why the notice cannot be car. ' 
ried in the Bulletin."

i

The lengt'i el the notice is i 
also important. Approximately 
20 words is best. Commissioner 
Harrelson warned against send 
ing two, three or more ads per 
week covering the same subject, 
alnce only one has a chance 
anyway.

THE FCTUBK

The mailing list will always be 
restricted to only those who per 
sonally request the Bulletin, and 
tome evidence must be shown 
that the paper fills a marketing 
need, Commissioner Harrelson 
pointed out. "This need must be 
to buy or sell surplus farm prod 
ucts, equipment, and so on, or 
lo provide a medium of current 
prices that prevail throughout 
Ihe state.

"Subscribers often admit they 
neither buy nor sell directly 
from advertisers, but refer to 
their Bulletin to determine prices 
being quoted on stocks. A price 
guide, so to speak.

masters has tpen invaluable an<- 
a continuation of this coopera 
lion is solicited for the years tn 
come," the Commissioner went 
on. "Seven million dollars in 
sales is a sizeable amount. It 
means much to our farmers, 
considering these ads cover main 
ly items that would not move 
through regular sales channels 
Much of th? used equipment 
would go to the 'scrap heap* in 
stead of serving a useful pur 
pose elsewhere.

"This seven million dollars al 
so brightens the commerce of 
merchants in the rural areas, '• 
commerce sj vital to mainta 
telf-sustainirtg communities. Thr 
contribution to postal servirr 
must, also, rot be forgottci 
Four hundred thirty-two 1 
Offices share in regular and pa; 
rel post maii. Rural carrier 1 
have stated that without the Bu! 
letin, they wou'd never write a 
Post Office money order. In 46
counties, a weekly average of 
9135,000 is exchanged either in
«*ash, bank checks or money 
orders,

"Truly the past quarter of 
Ihe century has been a picture 
of continued progress for tht 
South Carolina Market Bulletin," 
Commissioner Harrelson said. 
"The Bulletin has been definite- 
ly established on the premise 

'that its value depends on serv 
ing everybody tairly, impartial 
ly and constructively."

I The slogan. "Buy South Caro- 
1 Una Products Help Yourself and 
Your Neighbor." has been a wise 
policy through the past 25 years, 
the Commissioner said in con 
clusion. "It is good today it 
will be wise tomorrow."
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